who owns sports research

who owns sports research is a question that often arises among consumers interested in
nutritional supplements and wellness products. Sports Research is a well-known brand that
specializes in providing high-quality vitamins, minerals, and other dietary supplements designed to
support an active lifestyle. Understanding the ownership and background of Sports Research can
provide insights into the company’s values, business model, and product quality. This article explores
the ownership structure of Sports Research, its history, and key business aspects. Additionally, it
covers the company’s commitment to quality, product range, and its position within the supplement
industry. The following sections will provide a detailed overview to answer the question
comprehensively.
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Overview of Sports Research

Sports Research is a prominent player in the health and wellness sector, focusing primarily on dietary
supplements that enhance fitness, nutrition, and overall well-being. The brand is recognized for
offering a variety of products including collagen peptides, omega-3 oils, vitamins, and other specialty
supplements. It caters to a broad audience from athletes to everyday consumers seeking to improve
their health. The company prioritizes transparency, using non-GMO ingredients and often adhering to
third-party testing standards. This commitment to quality and efficacy has helped Sports Research
establish a loyal customer base.

Who Owns Sports Research?

Sports Research is a privately owned company, not publicly traded on any stock exchange. The
ownership lies predominantly with its founding members and private investors who have a vested
interest in the health supplement industry. The company was founded by a team of entrepreneurs
passionate about delivering high-quality, trustworthy health products. Over the years, Sports
Research has maintained its independence, allowing it to focus on product innovation and customer
satisfaction without external pressures commonly faced by publicly traded companies.



Private Ownership Structure

The private ownership of Sports Research means that detailed information about shareholders or the
exact ownership percentages is not publicly disclosed. However, it is known that the founders retain
significant control over company operations and strategic directions. This structure enables the
company to make long-term investments in research and development, quality control, and
marketing strategies that align with its mission.

Management Team and Leadership

The leadership team at Sports Research consists of experienced professionals in the fields of
nutrition, business development, and product innovation. The executives work collaboratively with the
owners to ensure that the company’s vision is realized while maintaining high standards for product
integrity. This leadership plays a crucial role in guiding Sports Research to adapt to market trends and
consumer needs effectively.

History and Background of the Company

Sports Research was established with the goal of creating premium supplements that support active
lifestyles and holistic health. Since its inception, the company has focused on sourcing pure
ingredients and implementing stringent manufacturing practices. The brand gained popularity
through its flagship products like collagen peptides and CBD oils, which are widely used by fitness
enthusiasts and health-conscious consumers.

Founding Principles and Early Growth

The company'’s founding principles centered on transparency, quality, and customer education. Early
on, Sports Research invested in third-party testing and certification to build trust with its customers.
This focus on integrity helped the company grow steadily in a competitive market dominated by
larger supplement corporations.

Milestones and Expansion

Over the years, Sports Research expanded its product line to include a diverse array of vitamins,
minerals, and specialty supplements. The company also embraced e-commerce, reaching a global
audience through online platforms. Key milestones include partnerships with trusted suppliers and the
introduction of cutting-edge formulations backed by scientific research.

Product Range and Quality Assurance

Sports Research offers a comprehensive range of products designed to support different aspects of
health, including joint health, heart health, skin vitality, and cognitive function. The company
emphasizes using non-GMO ingredients, avoiding artificial additives, and ensuring potency through
rigorous testing.



Popular Products

¢ Collagen Peptides - Supports skin, hair, nails, and joint health
¢ Omega-3 Fish Oil - Promotes heart and brain health

e Vitamin D3 + K2 - Enhances bone and cardiovascular health
e CBD Oils - Supports relaxation and stress relief

e Probiotics - Aids digestive health and immune support

Quality Control and Testing

Sports Research employs a multi-step quality assurance process, including ingredient verification,
GMP (Good Manufacturing Practices) compliance, and third-party laboratory testing. These measures
ensure that each product meets strict standards for purity, potency, and safety. The company’s
transparency about sourcing and testing procedures has contributed to its strong reputation among
consumers and health professionals alike.

Sports Research’s Market Position and Reputation

Sports Research has carved out a respected position in the supplement industry by focusing on
quality, transparency, and customer satisfaction. The brand competes with other well-known
supplement manufacturers by leveraging its commitment to natural ingredients and scientific
validation.

Consumer Trust and Reviews

The company enjoys positive reviews and high ratings on various online retail platforms, with many
customers praising the effectiveness and quality of its products. The emphasis on non-GMO, gluten-
free, and allergen-free formulations also appeals to a broad demographic seeking clean-label
supplements.

Industry Recognition and Awards

While still an independent company, Sports Research has received recognition from industry experts
and health publications for innovation and product excellence. These accolades further solidify its
reputation as a reliable supplement brand that meets or exceeds industry standards.



Competitive Advantages

e Focus on high-quality, natural ingredients

e Commitment to third-party testing and transparency

e Diverse product offerings catering to multiple health needs
e Strong online presence and direct-to-consumer sales model

e Responsive customer service and educational resources

Frequently Asked Questions

Who owns Sports Research?

Sports Research is owned by the parent company Sports Research Corporation, which is a publicly
traded company on the NASDAQ under the ticker symbol SPOR.

Is Sports Research a privately owned company?

No, Sports Research is not privately owned; it is part of Sports Research Corporation, a publicly traded
entity.

Who founded Sports Research?

Sports Research was founded by a group of health and wellness enthusiasts aiming to provide high-
quality supplements.

Has Sports Research undergone any recent ownership
changes?

As of 2024, there have been no major changes in ownership reported for Sports Research.

Where can | find official information about the ownership of
Sports Research?

Official information about Sports Research ownership can be found on the company's website and
through filings on the SEC's EDGAR database.

Does Sports Research have any major investors?

Yes, as a publicly traded company, Sports Research has various institutional and retail investors.



Additional Resources

1. Who Owns Sports Research? An Insider’s Guide to Industry Leadership

This book explores the key players and companies that dominate the sports research industry. It
provides insights into ownership structures, investment patterns, and the influence of major
stakeholders. Readers gain a comprehensive understanding of who controls the flow of sports data
and research.

2. The Business of Sports Research: Ownership and Influence

Delving into the business side of sports research, this book uncovers how ownership impacts the
direction and integrity of sports studies. It discusses the role of private firms, academic institutions,
and sports organizations in funding and controlling research initiatives.

3. Behind the Stats: Ownership and Power in Sports Analytics

This title investigates the power dynamics behind sports analytics companies and research
institutions. It examines how ownership affects data accessibility, research transparency, and the
commercialization of sports insights.

4. Sports Science and Ownership: Who Controls the Game?

Focusing on the intersection of sports science and business, this book reveals the key owners of
research entities that influence athlete performance and health studies. It highlights conflicts of
interest and the impact of corporate ownership on scientific outcomes.

5. The Ownership Game: Navigating Sports Research and Data Rights

This book addresses legal and ethical questions surrounding ownership of sports research data. It
provides case studies on disputes over data rights and offers guidance on navigating ownership in
collaborative research projects.

6. Power Players in Sports Research: Ownership Trends and Market Leaders

An analysis of market leaders in sports research, this book identifies major ownership trends and
emerging players. It discusses mergers, acquisitions, and the strategic moves shaping the future of
sports research ownership.

7. From Labs to Leagues: Ownership Structures in Sports Research

Exploring the journey of sports research from academic labs to professional leagues, this book
explains how ownership changes through this pipeline. It shows the relationship between research
producers and end-users in the sports industry.

8. Corporate Ownership and Sports Research Integrity

This book examines how corporate ownership can influence the credibility and independence of sports
research. It discusses the risks of biased research outcomes and the importance of ethical standards
in owned research entities.

9. Sports Research Ownership: Global Perspectives and Case Studies

Offering a global viewpoint, this book compares ownership models in different countries and cultures.
It includes case studies illustrating how ownership affects sports research funding, dissemination, and
policy impact worldwide.
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who owns sports research: Who Owns Sport? Andrew Adams, Leigh Robinson, 2019-04-12
This fascinating collection of essays explores the complex economic, political, cultural and social
claims over sport, from multi-disciplinary perspectives including philosophy, history, political
science and management. The book seeks to uncover some of the tensions and dilemmas wrapped
up within aspects of owning sport and attempts to make sense of the place, role, meaning and
function of sport when set against the broad notion of ownership. It considers the relationships
between individuals, organisations and institutions, and investigates the power of grassroots
participants from the bottom up. In presenting contemporary analyses from many viewpoints, not
simply the commercial, it asks the reader to think of sport differently. Important reading for scholars
and students with an interest in sport and society, sport management, policy or development, as well
as those studying political science, economics, philosophy and development studies, this is also a
useful resource for practitioners, managers and those working strategically with sport.

who owns sports research: Handbook of Research on Sport and Business S. Soderman, H.
Dolles, 2013-01-01 OS$derman and Dolles have assembled an impressive array of researchers to
address the nexus between sport and business. In their rich collection of research on sport business
theory and practice SSderman and Dolles identify research themes from governance to branding,
from sport events to sport systems, and from social media to fan identity, and they specifically
reflect on the application of major theoretical concepts and key research methods. The authorsO aim
is to advance sport business research through critical reflection on topic selection, research design,
data analysis and interpretation. Their unique approach encourages researchers, from novice to
experienced, to embrace diverse theories and methods. The Handbook is recommended reading for
those interested in advancing sport business research.0 P Graham Cuskelly, Griffith University,
Australia OThis insight-laden volume encompasses today's and tomorrow's research across the
multifaceted landscape of the business side of sport -- from branding and sponsorship to media and
technology, from club management to governance. It effectively encompasses both theory and
practice. Scholars, students, and practitioners will find this cogent collection of international
consumer and business research knowledge and perspectives both informative and useful.0
Stephen A. Greyser, Harvard Business School, US OThis Handbook directly responds to the rapid
professional, commercial and international development of sport. With its thoughtful structure,
comprehensive coverage of topics and renowned contributors it offers a thorough analysis on the
management challenges in the field. It also offers very valuable insights and guidance how the
business of sport can be researched by students, academics and practitioners around the world. The
book is simply a must-read for anyone interested in the management aspects of sports.O P Yoshiaki
Takahashi, Chuo University, Tokyo, Japan This Handbook draws together top international
researchers and discusses the state of the art and the future direction of research at the nexus
between sport and business. It is heavily built upon choosing, applying and evaluating appropriate
quantitative as well as qualitative research methods for practical advice in sport and business
research. Topics covered for analysis include sports governance, regulation and performance; media
and technology; club management and team structure; place, time and spectators of sporting events;
and sport branding and sponsoring. The Handbook covers research examples from elite sport to the
amateur level, and from different sports, from cycling to cricket, from ice hockey to motorsports, and
from football to skiing. It will be read and used by academics and PhD students as well as sports
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practitioners looking for useful ways of expanding knowledge, conducting research or searching for
insights into the challenges of managing sport.

who owns sports research: The Professionalization of Action Sports Guillaume Dumont,
Holly Thorpe, 2022-07-28 Action sports have undergone dramatic growth, commercialization, and
institutionalization over recent decades. This book uncovers the social, political, economic and
organizational dynamics of their professionalization. After sketching some of the main
transformations at stake in the field, the contributors provide novel insights into the changing
structures in the action sports industry and the effects on athletes, coaches, agents and the cultures
more broadly. Such trends came to the fore in the inclusion of surfing, skateboarding, sport climbing
and BMX freestyle into the Tokyo Olympic Games. The book explores the working lives of action
sports athletes, more specifically when it comes to their social media practices and the commercial
pressure emerging from sponsors, and it also provides key insights into the institutionalization and
professionalization of action sports amid ongoing processes of globalization, commodification and
incorporation. Overall, the book reveals how different action sports (i.e., snowboarding, surfing,
kiteboarding, parkour, climbing, skateboarding), and across countries, are at various stages in the
professionalization process, with local, national and international responses and reactions to such
trends differing considerably. The chapters in this book were originally published as a special issue
of Sport in Society.

who owns sports research: Implications and Impacts of eSports on Business and Society:
Emerging Research and Opportunities Finch, David J., O'Reilly, Norm, Abeza, Gashaw, Clark, Brad,
Legg, David, 2019-10-25 The global gaming market, due to numerous technological advancements in
social media networking and live-streaming video, has exploded in recent years. However, this newly
acquired popularity has left many industry professionals pondering a difficult enigma: How does this
affect the professional world? Implications and Impacts of eSports on Business and Society:
Emerging Research and Opportunities provides innovative research exploring the immersion of
competitive electronic sports and applications within global marketing, business, and society.
Featuring coverage on a broad range of topics such as social networking, sponsorship branding, and
risk management, this book is ideally designed for sports and entertainment practitioners,
communications professionals, marketers, business consultants, researchers, professionals, and
students seeking current research on potential business opportunities in the eSports industry.

who owns sports research: Plunkett's Sports Industry Almanac: Sports Industry Market
Research, Statistics, Trends & Leading Companies Jack W. Plunkett, 2007-06 A market research
guide to the business side of sports, teams, marketing and equipment - a tool for strategic planning,
competitive intelligence, employment searches or financial research. It contains trends, statistical
tables, and an industry glossary. It includes over 350 one page profiles of sports industry firms,
companies and organizations.

who owns sports research: Who Owns Football? David Hassan, Sean Hamil, 2013-09-13 The
commercialization of sport since the 1990s has had a number of consequences. The market forces
that have defined commercialization, notably pay-per-view television, whilst initially welcomed as
important new sources of revenue, have also had the unanticipated consequences of de-stabilizing
many sporting competitions and institutions, undermining the financial future of clubs in their
traditional role as key social and cultural institutions. This has been manifested in the paradox of
chronic financial loss-making amongst professional sports’ clubs in an era of exponential revenue
growth, a trend exemplified by the experience of Italy’s Series A and the English Premier League -
both cases examined in detail in this book. But, at the same time, some traditional sporting
organizations have sought with some success, to chart a middle way, retaining traditional sporting
movement objectives whilst also embracing a form of commercialism. The Gaelic Athletic Association
in Ireland, the supporter-owned FC Barcelona football club, and New Zealand rugby union, offer
illustrative examples of such strategies examined in detail. This book explores the background to
this clash of commercial and traditional sporting objectives, and debates the consequences for wider
sports governance. This book was published as a special issue of Soccer and Society.



who owns sports research: Research Handbook on Sport Governance Mathieu Winand,
Christos Anagnostopoulos, 2019 Sports governance has developed into a considerable field of
research, and has piqued many researchers’ interest worldwide. What’s more, recent scandals that
have affected the world of sport can be directly related to misgovernance. Research Handbook on
Sport Governance aims to gather the state-of-the art research on sports governance. It offers a vital
reference point for advancing research on the matter, while illustrating different approaches and
perspectives, such as good governance principles, systemic governance, political governance and
network governance.

who owns sports research: Research Methods for Sport Management James Skinner,
Aaron C.T. Smith, Daniel Read, Lauren M. Burch, Jacqueline Mueller, 2024-07-10 Now in a fully
revised and updated second edition, Research Methods for Sport Management provides a complete
introduction to qualitative, quantitative, and mixed methods for sport management students and
practitioners. Full of real-world case studies, data, and examples, and including international
perspectives throughout this book to help the reader understand the challenges of research in
different social and cultural contexts, this book links theory to practice, highlighting the importance
of research skills in the contemporary sport industry. This book outlines an eight-step research
framework that makes the research process easy to understand and that can be followed by
beginners and built upon by more advanced researchers. It covers the full research process from
research design and literature review to data analysis and report writing, with a strong emphasis
throughout this book on new digital, online, and social media methods. This new edition includes
extended coverage of topics such as research ethics, gender in research, intersectional research,
Web 3.0, data visualization, research impact, and advanced statistical techniques, and considers the
differing requirements of sport-related research across the private, public, and not-for-profit sectors.
With improved features to enhance teaching and learning, including a research f low chart, review
questions, topical case studies, and PowerPoint slides, this is an essential textbook for any research
methods course taken as part of a degree course in sport business and management, sport
development, or sport marketing, and an invaluable toolkit for any managers, leaders, or analysts
working in the sport industry.

who owns sports research: Technology in Sports - Recent Advances, New Perspectives
and Application Thomas Wojda, 2024-05-02 Explore the dynamic intersection of technology and
sports in Technology in Sports - Recent Advances, New Perspectives, and Application. This
comprehensive volume covers a wide array of topics, from the biomedical and legal aspects of
nutrition for athletes to cutting-edge developments in sports analytics and talent identification.
Discover how computer simulations are revolutionizing training strategies and delve into the role of
ECG in athlete health assessment. From innovative motion analysis software tailored to boxing
competitions to the utilization of blockchain technology in sports medicine, this book offers
invaluable insights for researchers, practitioners, coaches, and athletes alike. With its diverse range
of topics and practical applications, this volume is poised to redefine how we approach sports
performance, injury prevention, and athlete management. Whether you are interested in optimizing
nutrition for peak performance or harnessing the power of data analytics in sports management, this
book provides the essential knowledge and tools to stay ahead in the rapidly evolving field of sports
technology.

who owns sports research: Online Research Methods in Sport Studies Jamie Cleland,
Kevin Dixon, Daniel Kilvington, 2019-11-21 The internet and digital technologies have transformed
sport and the way that we research sport, opening up new ways to analyse sport organisations, fan
communities, networks, athletes, the media, and other key stakeholders in the field. This engaging
and innovative book offers a complete introduction to online research methods in sport studies,
guiding the reader through the entire research process, and bringing that process to life with
sport-related cases and examples. Covering both qualitative and quantitative methods, the book
introduces key topics such as generating a research idea, implementing the research design,
maintaining good ethical standards, and collecting, analysing and presenting data. It explains how to



conduct online surveys, online interviews, and online ethnography in practice, and every chapter
contains individual and group activities to encourage the reader to engage with real online research,
as well as further reading suggestions to help them develop their knowledge. Online Research
Methods in Sport Studies is essential reading for undergraduate and postgraduate students,
academics, and researchers with an interest in sport studies, and is a useful reference for
practitioners working in sport or sport media who want to improve their professional research skills.

who owns sports research: Routledge Handbook of Sport Governance David Shilbury, Lesley
Ferkins, 2019-12-06 The Routledge Handbook of Sport Governance is a comprehensive and
authoritative survey of the wide range of issues shaping sport governance. It considers the evolution
of the sport industry from a largely amateur, volunteer-driven sector into the globalised business
that it is today and examines how professionalisation has fundamentally shifted the governance
landscape for sport organisations and all those working within sport. Written by a team of leading
sport management scholars from around the world, the book is organised around five key themes:
Part I: Overview of sport governance Part II: Environmental context and policy perspectives Part III:
Ownership structures and governance models: Implications for sport governance Part IV: Board
roles in the governance process Part V: Future sport governance challenges Each chapter reviews
the most recent research available and, in some cases, presents new data to support previously
published studies. As sport governance is a relatively young field, each chapter maps future research
needs to provide direction for sport governance scholars. A special feature of the handbook is a
series of nine shorter research chapters in Part IV examining board roles in the governance process,
tying theory to the day-to-day practical aspects of running a sport organisation. With broader and
deeper coverage of the key issues in contemporary sport governance than any other book, this
handbook is essential reading for students, researchers and practitioners in sport business and
management.

who owns sports research: Plunkett's Automobile Industry Almanac: Automobile, Truck and

Specialty Vehicle Industry Market Research, Statistics, Trends & Leading Companies Jack W.
Plunkett, 2007-10 Provides information on the truck and specialty vehicles business, including:

automotive industry trends and market research; mergers, acquisitions, globalization; automobile
manufacturers; truck makers; makers of specialty vehicles such as RVs; automobile loans, insurance
and other financial services; dealerships; and, components manufacturers.

who owns sports research: The Comprehensive Guide to Careers in Sports Glenn Wong,
2009 As more students enter the growing field of sports management, there is a greater need for
information informing them about their career choices. Careers in Sports provides an overview of
what students should consider and expect from the varied career options available to them. This
book answers the questions students are most likely to have, including what courses they should
take, what areas are available to them, what salary can they expect to earn after graduation, and
how they can get the job of their dreams. In the highly competitive field of sports management, it is
important for individuals to prepare themselves well and to make the right decisions along the way.
Although there are no guarantees of success, this book will increase students’ likelihood of finding
success in the sports industry. Encouraging research and realistic expectations, this book has been
developed by an author with many years of experience as a respected practitioner, teacher and
internship coordinator.

who owns sports research: Accounting and Auditing Research Thomas R. Weirich, Thomas C.
Pearson, Natalie Tatiana Churyk, 2020-09-29 Accounting and Auditing Research, 10th Edition
prepares students and early-stage practitioners to use well-established research solutions in a broad
range of practical applications, from financial accounting and tax planning, to investigating fraud
and auditing various business problems. Emphasizing real-world skills development, this
fully-updated textbook covers the current tools, techniques, and best practices in applied
professional research and analysis. The authors provide comprehensive yet accessible coverage of
the entire research process, explaining how to utilize major research databases and audit software
packages in a clear and systematic manner. The tenth edition features carefully revised content



designed to enhance effectiveness, increase readability, and strengthen learning and retention. The
book’s classroom-proven pedagogy features expert tips for performing common research tasks,
sidebar boxes that summarize and expand upon key concepts, and a variety of end-of-chapter
exercises that reinforce the material and develop readers’ skills.

who owns sports research: Human Factors and Ergonomics in Sport Paul M. Salmon, Scott
McLean, Clare Dallat, Neil Mansfield, Colin Solomon, Adam Hulme, 2020-09-03 Sport is an integral
part of society, playing a key role in human health and well-being, and cultural, political and
economic development. As sport is becoming more complex, competitive, diverse, and increasingly
reliant on technology, HFE theories, methods, and principles are progressively being applied to help
understand and optimize sports systems. Human Factors and Ergonomics in Sport: Applications and
Future Directions showcases the latest in sports HFE research and practice. Including contributions
from both HFE and sports science researchers, it provides a collection of state-of-the-art studies,
reviews and commentaries covering a diverse set of sports and sporting issues. This book is an
excellent resource for all academics and students in general. It provides updated theoretical
foundations and applications that conceive a world where everything is connected and embedded in
technology that allows us to capture, process and visualise actions and interactions, also at
transdisciplinary levels. Professor Jaime Sampaio, Head of the Research Center in Sports Sciences,
Health and Human Development (CIDESD), University of Tras-os-Montes e Alto Douro, Portugal
With the changing nature of work comes an ever-greater focus on leisure. Sport is a major
dimension of this crucial form of human activity. Now comes Salmon and his colleagues who have
assembled a panoply of world leaders who each provide their own individual perspectives on this
intriguing world. Their emphasis on the human factors and ergonomics of these activities brings us
new and exciting insights. A great read for the specialist and generalist alike. Professor Peter
Hancock, Pegasus Professor, Provost Distinguished Research Professor and Trustee Chair,
University of Central Florida, USA. Finally, the complexity of sports and health is being considered
in full. This book challenges contemporary thinking toward the prevention of injuries in sports, and
provides tangible solutions to help our field into a new decade. Professor Evert Verhagen,
Amsterdam Collaboration on Health and Safety in Sports & Department of Public and Occupational
Health, VU University Medical Center

who owns sports research: Plunkett's Entertainment & Media Industry Almanac Jack W.
Plunkett, 2009-01-22 Offers profiles on many of firms in film, radio, television, cable, media, and
publishing of various types including books, magazines and newspapers. This book contains many
contacts for business and industry leaders, industry associations, Internet sites and other resources.
It provides profiles of nearly 400 of top entertainment and media firms.

who owns sports research: Research Handbook on the Law of Professional Football
Clubs Robby Houben, 2023-09-06 This original Research Handbook examines the key legal aspects
of a professional football club’s actions. Reflecting also on the role of key governing bodies such as
UEFA, the Handbook informs and contributes to the ongoing debate surrounding the governance
and behaviours of professional football clubs.

who owns sports research: Managing Sport Business David Hassan, 2018-05-11
Contemporary sport is both a sophisticated and complex international business and a mass
participatory practice run largely by volunteers and community organisations. Now in a fully revised
and expanded second edition, this authoritative and comprehensive introduction to the theory and
practice of sports management helps to explain the modern commercial environment that shapes
sport at all levels and gives clear and sensible guidance on best practice in sports management, from
elite sport to the local level. The first section examines the global context for contemporary sports
management. The second explores the key functional areas of management, from organisation and
strategy to finance and marketing, and explains how successful managerial techniques can be
applied in a sporting context. The final section surveys a wide range of important issues in
contemporary sports management, from corporate social responsibility to the use of information and
communication technologies. Together, these sections provide a complete package of theory, applied



practical skills and a state-of-the-art review of modern sport business. Complemented by a
companion website full of additional resources, this book is essential reading for all students of sport
management and sport business.

who owns sports research: Managing the Business of Sport Linda Trenberth, David
Hassan, 2013-03 Contemporary sport is both a sophisticated and complex international business and
a mass participatory practice run largely by volunteers and community organizations. This
authoritative and comprehensive introduction to the theory and practice of sports management
helps to explain the modern commercial environment that shapes sport at all levels and gives clear
and sensible guidance on best practice in sports management, from elite sport to the local level. The
book is divided into three sections. The first examines the global context for contemporary sports
management. The second explores the key functional areas of management, from organization and
strategy to finance and marketing, and explains how successful managerial techniques can be
applied in a sporting context. The final section surveys a wide range of important issues in
contemporary sports management, from corporate social responsibility to the use of information and
communication technologies. Together, these sections provide a complete package of theory, applied
practical skills and a state-of-the-art review of modern sport business. With useful features included
throughout, such as chapter summaries and definitions of key terms, and with each chapter
supported with real-world data and examples, this book is essential reading for all students of sport
management and sport business.

who owns sports research: Market Research Methods in the Sports Industry Neven Seri¢,
Jasenko Ljubica, 2025-04-14 Market Research Methods in the Sports Industry provides a
comprehensive elaboration of market research methods currently used by sports businesses. The
book identifies and explains the most effective uses of market research, drawing upon a range of
updated, real-life case studies.
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Tongariro National Park Tongariro is New Zealand's oldest national park and a dual World

Heritage area. This status recognises the park's important Maori cultural and spiritual associations
as well as its

Tongariro National Park - Department of Conservation Tongariro is New Zealand's oldest
national park and a dual World Heritage area. This status recognises the park's important Maori
cultural and spiritual associations as well as its




History and culture: Tongariro National Park - Department of In 1894, Tongariro National
Park was established - the first for Aotearoa (New Zealand), and fourth in the world. Legal
ownership of the sacred mountain peaks increased significantly from

World Heritage site: Tongariro National Park - Department of Tongariro National Park is one
of three World Heritage sites in New Zealand. The other two are Te Wahipounamu in the South
Island, and the Sub Antarctic Islands

Walks in and around Tongariro National Park - Department of Call in to the Tongariro
National Park Visitor Centre, situated in Whakapapa Village, and meet Department of Conservation
Te Papa Atawhai (DOC) rangers who have first-hand, in-depth

Tongariro Northern Circuit: Tongariro National Park Great Walk Explore the volcanic heart of
Tongariro National Park, a landscape of stark glacial contrasts and alpine views. From May to late
October, conditions can be challenging - only go if you have

Tongariro National Park Visitor Centre On arrival to the village call into the centre for an
introduction to the national park. Get expert advice and in-depth local knowledge from our friendly
staff on recreational opportunities,

Tongariro Alpine Crossing: Tongariro National Park, Central North This led to the
establishment of the Tongariro National Park in 1894, a first for New Zealand, and fourth in the
world. In 1993, Tongariro became the first property to be inscribed on the World

History of Tongariro National Park: Tongariro National Park Tongariro is one of only three
World Heritage Sites in New Zealand, recognised for its unique cultural and natural heritage. The
ancient story of Tongariro is well known throughout Aotearoa

Getting there: Tongariro National Park - Department of Conservation Daily national bus
services are available to and from Ohakune, Taumarunui, National Park, Whakapapa Village and
Turangi. A variety of shuttle bus services are available to Whakapapa
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Broken Bow Cabin Lodging | Lodging in Broken Bow - Broken Bow Cabin We started our

business in 2006 with 3 cabins and have grown to over 100 privately owned vacation cabins in
Broken Bow, OK. All of our luxury cabins have hot tubs and outdoor

Cabins in Broken Bow OK | Beaver’s Bend Cabins near Hochatown Relax or vacation in one of
our budget friendly cabins in Broken Bow near Beavers Bend State Park and Hochatown. Start
planning your trip!

Hidden Hills - Cabins in Broken Bow, Oklahoma Broken Bow Lake is just minutes from all the




cabins and is known for its picturesque views, rock cliffs, and big bass. Bask in the serene
surroundings of crystal-clear water and stunning

Broken Bow Cabins Broken Bow cabins for rent — family-friendly, pet-friendly, and luxury stays.
Explore Hochatown cabins with availability for groups & couples

Home - Broken Bow Vacation Cabins Broken Bow Vacation Cabins The perfect Oklahoma
vacation cabin rental is waiting for you in Broken Bow, Oklahoma. Browse our entire cabin selection
and be sure to click Reservations &

Blue Beaver | Broken Bow Cabin Rentals - Luxury Cabins Hochatown OK Our inventory
includes well-appointed vacation rentals in the Broken Bow / Hochatown area in a range of sizes.
Whether you're looking for a one-bedroom cabin perfect for a romantic getaway

Cabin Rentals | Broken Bow, Oklahoma | HochaCabins Luxury cabin rentals near Broken Bow,
OK for a relaxing getaway in Hochatown. From State of the Art to Up Chic Creek cabins, enjoy
amenities and nearby activities

Broken Bow Cabins - Beavers Bend Lodging Our rentals near Broken Bow Lake and Beavers
Bend are anything but rustic as a matter of fact they have all the comforts of home. You need to
bring only your food coupled with your clothes!

Beavers Bend Creative Escapes | Broken Bow Cabin Rentals Our inventory includes cabin
rentals in the Broken Bow-Hochaton area in a wide range of sizes and prices to choose from. We
specialize in luxurious, privately owned vacation rentals,

Luxury Cabins in Broken Bow Oklahoma | Rents & Manages Cabins Discover our luxury
cabins in Broken Bow, Oklahoma | Fun for the whole family with amenities to fit any adventure. Book
now for an unforgettable experience with Luxury Broken Bow Cabins
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