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principles and practice of sport management book serves as an essential resource for
students, professionals, and enthusiasts seeking a comprehensive understanding of the
dynamic field of sport management. This book meticulously covers the foundational
principles that govern effective management within the sports industry, alongside
practical applications that address contemporary challenges. With a focus on strategic
planning, organizational behavior, marketing, finance, and event management, it offers a
robust framework for successful sports administration. The text integrates theoretical
concepts with real-world examples, making it indispensable for those aiming to excel in
sport management careers. Additionally, the book emphasizes ethical considerations and
leadership skills pivotal to managing sports organizations responsibly. This article
explores the major themes and content areas of the principles and practice of sport
management book, providing insight into its relevance and structure.
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Overview of Sport Management Principles
The principles and practice of sport management book begins by establishing a clear
definition and scope of sport management as a discipline. It outlines the fundamental
theories and concepts that underpin the management of sports organizations, teams, and
events. Key principles such as planning, organizing, leading, and controlling are examined
in the context of the unique environment of sports. The book also discusses the evolution
of sport management as a professional field, highlighting its interdisciplinary nature that
draws from business, sociology, psychology, and law.



Definition and Scope
Sport management involves applying business and management principles to sports
organizations, including professional teams, amateur clubs, fitness centers, and governing
bodies. The scope covers a variety of functions such as administration, marketing, human
resources, and finance, all tailored to the sports context.

Fundamental Management Functions
The core functions of management—planning, organizing, leading, and controlling—are
adapted to address the particular challenges faced by sports entities. For instance,
planning in sport management might include season scheduling, resource allocation, and
contingency strategies for unforeseen circumstances.

Core Practices in Sport Management
The practice-oriented sections of the principles and practice of sport management book
provide detailed guidance on implementing management theories in real-world sports
settings. This part emphasizes operational efficiency, stakeholder communication, and
performance evaluation to optimize organizational outcomes.

Operational Management
Operational management focuses on day-to-day activities such as staff supervision, facility
maintenance, and logistics coordination. Effective operational practices ensure smooth
functioning and enhance the overall experience for athletes, staff, and fans.

Stakeholder Engagement
Engaging with stakeholders—including athletes, sponsors, fans, and governing bodies—is
critical for success. The book examines communication strategies and relationship
management techniques that foster collaboration and build trust.

Strategic Planning and Organizational Behavior
Strategic planning is a pivotal theme in the principles and practice of sport management
book. It involves setting long-term goals, analyzing internal and external environments,
and developing actionable plans to achieve organizational objectives. Understanding
organizational behavior is also crucial for managing teams and fostering a positive culture
within sports organizations.



Strategic Planning Process
This section elaborates on the steps in strategic planning: environmental scanning,
strategy formulation, implementation, and evaluation. It addresses the unique challenges
sports organizations face, such as fluctuating market trends and regulatory changes.

Organizational Behavior in Sports
Organizational behavior focuses on how individuals and groups interact within sports
organizations. Topics include motivation, team dynamics, leadership styles, and conflict
resolution, all essential for effective management.

Marketing and Promotion in Sports
Marketing is a vital aspect covered extensively in the principles and practice of sport
management book. It addresses how sports entities create value, attract audiences, and
maintain brand loyalty through targeted promotional strategies.

Sport Marketing Fundamentals
This subsection explores market research, segmentation, and positioning tailored to sports
consumers. It emphasizes the emotional and experiential elements unique to sport
marketing, such as fan engagement and community involvement.

Promotion and Sponsorship
Promotion strategies include advertising, public relations, and digital marketing. The book
also discusses sponsorship management, detailing how partnerships with brands enhance
financial stability and public image.

Financial Management in Sport Organizations
Financial stewardship is imperative in sport management, and the principles and practice
of sport management book dedicates significant attention to budgeting, revenue
generation, and financial analysis within sports contexts.

Budgeting and Financial Planning
The book provides frameworks for creating realistic budgets, forecasting revenues, and
controlling expenses. It highlights common revenue streams such as ticket sales,
merchandise, broadcasting rights, and sponsorships.



Financial Reporting and Analysis
Understanding financial statements and conducting economic analyses enable managers
to make informed decisions. The text covers key financial ratios, cash flow management,
and investment evaluation.

Event and Facility Management
Managing sports events and facilities requires meticulous planning and coordination,
which the principles and practice of sport management book addresses with practical
tools and methodologies.

Event Planning and Execution
This section guides the reader through the processes of event conceptualization,
scheduling, risk management, and post-event evaluation. It emphasizes creating
memorable experiences while ensuring operational efficiency.

Facility Management
Facility management covers maintenance, safety protocols, and utilization optimization.
The book discusses best practices for managing sports venues to maximize revenue and
user satisfaction.

Ethics and Leadership in Sport Management
Ethical considerations and leadership are integral to responsible sport management. The
book explores frameworks for ethical decision-making and leadership theories relevant to
sports contexts.

Ethical Issues in Sport
Common ethical challenges, such as doping, discrimination, and corruption, are analyzed
with case studies. The book promotes integrity and transparency as core values.

Leadership Styles and Development
Effective leadership drives organizational success. This section reviews transformational,
transactional, and servant leadership styles, emphasizing adaptability and emotional
intelligence in managing sports teams and organizations.



Comprehensive exploration of sport management theories

Practical applications for real-world sports settings

Focus on strategic, financial, and marketing aspects

Guidance on event and facility management

Emphasis on ethics and effective leadership

Frequently Asked Questions

What is the main focus of the book 'Principles and
Practice of Sport Management'?
'Principles and Practice of Sport Management' focuses on the foundational concepts,
theories, and practical applications in the field of sport management, covering topics such
as leadership, marketing, finance, and event management within sports organizations.

Who is the target audience for 'Principles and Practice
of Sport Management'?
The book is primarily targeted at students studying sport management, professionals
working in the sports industry, and anyone interested in understanding the business and
administrative aspects of sports.

What are some key topics covered in 'Principles and
Practice of Sport Management'?
Key topics include sport marketing, event management, organizational behavior, sport
finance, legal issues in sports, leadership, ethics, and strategic planning within sport
organizations.

How does 'Principles and Practice of Sport
Management' address real-world sports management
challenges?
The book incorporates case studies, current examples, and practical exercises to illustrate
how theoretical principles apply to real-world situations in sport management.

Is 'Principles and Practice of Sport Management'



suitable for beginners in the field?
Yes, the book is designed to provide a comprehensive introduction to sport management
principles, making it suitable for beginners as well as those looking to deepen their
knowledge.

Does the book cover international perspectives in sport
management?
Many editions of the book include discussions on global sport management practices and
challenges, recognizing the international nature of the sports industry.

Can 'Principles and Practice of Sport Management' help
in preparing for a career in sports management?
Absolutely. The book provides essential knowledge and practical insights that are valuable
for anyone pursuing a career in sports management or related fields.

Are there any supplementary materials available with
'Principles and Practice of Sport Management'?
Often, the book comes with supplementary resources such as instructor guides, online
quizzes, case studies, and multimedia content to enhance learning.

Who are some notable authors of 'Principles and
Practice of Sport Management'?
Notable authors include Lisa P. Masteralexis, Carol A. Barr, and Mary Hums, who are
recognized experts in sport management education and research.

Additional Resources
1. Sport Management: Principles and Applications
This book offers a comprehensive introduction to the fundamental principles and practical
applications of sport management. It covers key topics such as organizational behavior,
marketing, finance, and legal issues in sport. Designed for students and professionals, it
integrates real-world examples to illustrate effective management strategies in the sports
industry.

2. Contemporary Sport Management
Focusing on current trends and challenges, this book explores the dynamic environment of
sport management. It includes discussions on leadership, ethics, diversity, and global
perspectives in sport. The text is enriched with case studies and insights from industry
experts, making it a valuable resource for those looking to understand the evolving nature
of sport management.

3. Sport Marketing



This title delves into marketing principles tailored specifically for the sport industry. It
covers topics such as consumer behavior, sponsorship, branding, and digital marketing
strategies. The book provides practical tools and examples to help sport managers
effectively promote teams, events, and products.

4. Managing Sport Organizations: Responsibility for Performance
This book emphasizes the role of management in driving organizational performance
within sport entities. It discusses strategic planning, human resource management, and
ethical leadership. The author provides frameworks and case studies that highlight how
managers can enhance efficiency and accountability in sport organizations.

5. Legal Aspects of Sport Management
Covering the critical legal principles applicable to sport management, this book addresses
contracts, liability, intellectual property, and labor law. It is designed to help sport
managers navigate the complex legal landscape and minimize risks. Real-life legal cases
are analyzed to provide practical understanding and application.

6. Event Management in Sport, Recreation and Tourism
This book focuses on the planning and execution of sport-related events, from local
tournaments to international competitions. It covers logistics, budgeting, marketing, and
stakeholder management. Readers gain insights into creating memorable experiences
while managing the operational challenges of event management.

7. Financial Management in Sport
Providing a thorough overview of financial principles in sport organizations, this book
discusses budgeting, revenue generation, financial analysis, and risk management. It aims
to equip sport managers with the skills to make informed financial decisions. Practical
examples and case studies illustrate financial challenges and solutions in the sports
context.

8. Sport Governance: International Case Studies
This text explores governance structures and practices within various sport organizations
worldwide. It highlights issues such as transparency, accountability, and policy
development. Through international case studies, readers learn about effective
governance models and the challenges faced by sport organizations globally.

9. Ethics and Sport Management
Focusing on ethical decision-making, this book examines moral issues commonly
encountered in sport management. Topics include fairness, doping, discrimination, and
social responsibility. The book encourages critical thinking and provides frameworks for
resolving ethical dilemmas in the sport industry.
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  principles and practice of sport management book: Principles and Practice of Sport
Management with Navigate Advantage Access Lisa Pike Masteralexis, 2023-06-15 Principles and
Practice of Sport Management provides students with the foundation they need to prepare for a
variety of sport management careers. Intended for use in introductory sport management courses at
the undergraduate level, the focus of this text is to provide an overview of the sport industry and
cover basic fundamental knowledge and skill sets of the sport manager, as well as to provide
information on sport industry segments for potential employment and career opportunities--
  principles and practice of sport management book: Principles and Practice of Sport
Management Lisa Pike Masteralexis, Carol A. Barr, Mary Hums, 2008-01-17 .
  principles and practice of sport management book: Principles and Practice of Sport
Management Lisa P. Masteralexis, Carol A. Barr, Mary Hums, 2014-08-15 From the basic
knowledge and skill sets of a sport manager to the current trends and issues in the sport
management industry, the Fifth Edition of this best-selling text provides the foundation for students
as they study and prepare for a variety of sport management careers. The authors, all well-known
sport industry professionals, show students how to apply their new knowledge and skills to any
segment in the sport industry from high school to the international arena. Principles and Practice of
Sport Management, Fifth Edition continues to offer historical perspectives as well as thoughts about
current and future industry issues and trends. It has, however, undergone substantial content
updates in every chapter, including the inclusion of new developments or managerial approaches
happening in the sport world, as well as the addition of new chapters on new media in sport and club
management. - New full color design and art program - Contains practical advice on how virtual
communitites and social networks can affect the job search process - Provides updated information
on salaries in professional sports - Includes sections on evaluating coaches, programmatic goals,
ethics, finances, and marketing as they relate to youth sports - Contains more in-depth coverage of
disabilities in sports - New and updated content on the growing safety concerns related to
concussions in youth sports through professional sports and within the NFL - New discussion of the
ethical and legal implications of the Jerry Sandusky case - Current Issues section updated with new
material on event security and the Boston Marathon bombings.
  principles and practice of sport management book: Principles and Practice of Sport
Management Lisa Masteralexis, Carol A. Barr, Mary Hums, 2012 -Club management --
  principles and practice of sport management book: Principles and Practice of Sport
Management Lisa Pike Masteralexis, Carol A. Barr, Mary A. Hums, 2005 This textbook describes
the skill sets needed by the professional sports manager, and surveys the various subdisciplines
within the sports management field. The 21 chapters discuss financial and legal principles, high
school and collegiate sports, facility and event management, broadcasting, and the health and
fitness industry. The second edition u
  principles and practice of sport management book: Principles and Practice of Sports
Management Masteralexis, Carol A. Barr, Mary A. Hums, 2004 Developed for use in introductory
sport management courses, Principles and Practice of Sport Management offers a unique blend of
information on the foundations and principles on which sport management operates as well as how
to apply those foundations and principles to the sport industry. The authors, all well-renowned
professors in sport management or sport administration, have produced a text that is thorough,
practical, and lively, and which lays the groundwork for students as they study and prepare for
successful careers in sport management. Students will appreciate that they are learning, not only
from teachers but also from those that have been there.
  principles and practice of sport management book: Principles and Practice of Sport
Management Lisa Masteralexis, Carol A. Barr, Mary Hums, 2012 -Club management --
  principles and practice of sport management book: BOOK ALONE: Principles and
Practice of Sport Management 7E Component Jones & Bartlett Learning, LLC, 2023-06-29
Offering an overview of the sport industry and coverage of the foundational knowledge and skills



required of the today's sport manager, Principles and Practice of Sport Management is devoted to
educating students on the various industry segments where they can focus their careers. After
detailing the history and various principles - from management and marketing to finance, legal and
ethical - the book delves into key sports management segments, discussing the skills needed in those
sectors, the types of positions available, and the current issues facing those sectors. New chapter on
eSports introduces students to this rapidly developing billion-dollar industry which draws in gamers,
spectators, teams, leagues, and sponsors increasingly in need of sport managers'
expertiseDiscussion on the impact of the COVID-19 pandemic on the sports industry An expanded
look at emerging and innovative forms of sports media in the Sports Communications
Chapter.Revamped Ethics chapter that addresses newly emerging issues and how sports managers
should address them. Interactive case studies and chapter questions offer opportunities to apply
concepts and principles. Digital Student Workbook! New digital workbook (in the Navigate
Advantage) offers over 570 activities, many of which are automatically graded for each
chapter.Navigate Advantage Access (included with the printed text) unlocks a comprehensive and
interactive eBook, a new digital workbook with 570+ practice activities for each chapter,
assessments, a full suite of instructor resources, and learning analytics reporting tools.Unparalleled
instructor resources, including test banks, presentation slides, answer keys to case study questions,
and more help facilitate class preparation.Want to learn more about the 7th Edition? In this
wide-ranging interview, authors Lisa Pike Masteralexis and Mary A. Hums talk about recent changes
in the industry and discuss how those changes are reflected in their new edition. Introductory sport
management courses at the undergraduate level © 2024 | 500 pages
  principles and practice of sport management book: Principles and Practice of Sport
Management with Navigate Advantage Access Lisa Pike Masteralexis, Mary Hums, 2023-06-15
Offering an overview of the sport industry and coverage of the foundational knowledge and skills
required of the today's sport manager, Principles and Practice of Sport Management is devoted to
educating students on the various industry segments where they can focus their careers. After
detailing the history and various principles - from management and marketing to finance, legal and
ethical - the book delves into key sports management segments, discussing the skills needed in those
sectors, the types of positions available, and the current issues facing those sectors. New chapter on
eSports introduces students to this rapidly developing billion-dollar industry which draws in gamers,
spectators, teams, leagues, and sponsors increasingly in need of sport managers'
expertiseDiscussion on the impact of the COVID-19 pandemic on the sports industry An expanded
look at emerging and innovative forms of sports media in the Sports Communications
Chapter.Revamped Ethics chapter that addresses newly emerging issues and how sports managers
should address them. Interactive case studies and chapter questions offer opportunities to apply
concepts and principles. Digital Student Workbook! New digital workbook (in the Navigate
Advantage) offers over 570 activities, many of which are automatically graded for each
chapter.Navigate Advantage Access (included with the printed text) unlocks a comprehensive and
interactive eBook, a new digital workbook with 570+ practice activities for each chapter,
assessments, a full suite of instructor resources, and learning analytics reporting tools.Unparalleled
instructor resources, including test banks, presentation slides, answer keys to case study questions,
and more help facilitate class preparation.Want to learn more about the 7th Edition? In this
wide-ranging interview, authors Lisa Pike Masteralexis and Mary A. Hums talk about recent changes
in the industry and discuss how those changes are reflected in their new edition. Introductory sport
management courses at the undergraduate level © 2024 | 500 pages
  principles and practice of sport management book: Principles and Practice of Sport
Management Masteralexis/Barr/Hums,
  principles and practice of sport management book: Sport Management Russell Hoye, Aaron
C.T. Smith, Matthew Nicholson, Bob Stewart, 2012-07-26 Now available in a fully revised and
updated third edition, Sport Management: Principles and Applications examines the nature of the
sport industry and the role of the state, non-profit and professional sectors in sport. It focuses on



core management principles and their application in a sporting context, highlighting the unique
challenges faced in a career in sport management. Written in highly accessible style, each chapter
has a coherent structure designed to make key information and concepts simple to find and to
utilize. Chapters contain a conceptual overview, references, further reading, relevant websites,
study questions and up-to-date case studies from around the world to show how theory works in the
professional world. Topics covered include: strategic planning organizational culture organizational
structures human resource management leadership governance financial management marketing
performance management. This book provides a comprehensive introduction to the practical
application of management principles within sport organizations. It is ideal for first and second year
students studying sport management related courses, as well as those studying business focused and
human movement/physical education courses who are seeking an overview of sport management
principles. Visit the companion website at www.routledge.com/textbooks/hoye
  principles and practice of sport management book: Research Methods and Design in
Sport Management Damon P. S. Andrew, Paul Mark Pedersen, Chad D. McEvoy, 2019-10-16
Research Methods and Design in Sport Management, Second Edition, explains research design,
implementation, and assessment criteria with a focus on procedures unique to the discipline of sport
management.
  principles and practice of sport management book: Fundamentals of Sport
Management Robert E. Baker, Craig Esherick, 2013-02-04 Fundamentals of Sport Management
presents foundational knowledge of sport management and what sport managers do to help readers
prepare for advanced study or practice in the field. An excellent reference for students or
professionals, Fundamentals of Sport Management offers insights into the exciting field, the impact
of the sport industry, and the possibilities for employment in sport. Written by an author team with
experience in both the academic world and sport industry, Fundamentals of Sport Management
combines introductory concepts with practical information in sport management. The text begins
with a discussion of the origins and development of the field, professional associations, essential
components of professional preparation, and potential paths to employment. The various chapters in
the text cover everything from managerial principles and sport policy to marketing, economics, and
ethics in sport. By presenting an overview of the areas involved in sport management, the text allows
readers to focus their efforts to prepare for further study, research, and career opportunities.
Throughout the text, unique learning features keep readers engaged with the content and focused
on key information: • Chapter objectives and opening scenarios introduce important concepts in
each chapter. • Management Insights explain the background of relevant sport management issues.
• Quick Facts highlight surprising facts about sport management. • International Application
sidebars detail the global significance of and global applications for sport busines• Success •Story
segments profile individuals working in sport management. • Quotes offer meaningful insights from
experts in the field. • The Short of It sections present summaries at the end of each chapter.
Appendixes include a list of online and print resources for further study as well as tips on applying
the principles of sport management to various positions in the sport industry. These features and
resources will help build enthusiasm among readers and open their eyes to the opportunities in the
field. Concise, informative, and practical, Fundamentals of Sport Management addresses the
academic foundations of the field for a broad audience while providing real-world examples of sport
management. This resource is ideal for those engaging in the field of study for the first time (such as
high school and undergraduate students) or those seeking an overview of the career options
available in sport management (such as professionals exploring a career change). For practitioners,
Fundamentals of Sport Management makes a quick reference for basic information on a range of
areas in sport management. This text is part of Human Kinetics’ Fundamentals of Sport and Exercise
Science series. The series helps students and professionals understand the basic topics, goals, and
applications of the many subdisciplines in kinesiology. This and other books in the series provide a
solid grounding that readers can use as a jumping-off point for further study.
  principles and practice of sport management book: Understanding Sport Management



Trish Bradbury, Ian O'Boyle, 2017-01-20 Sport management is a rapidly developing industry which
continues to grow in size and scope on an international scale. This comprehensive and engaging
textbook offers a complete introduction to core principles and best practice in contemporary sport
management. Adopting an issues-based approach and drawing on the very latest research, it
demonstrates how theory translates into practice across all the key functional areas of sport
management, from governance and leadership to tourism and events. Written by a team of experts
from across the globe, the book explores sport management from a truly international perspective
and looks at all levels from professional, high-performance sport to non-profit and grassroots. With
extended real-world case studies and an array of helpful features in every chapter, it addresses
crucial topics such as: managing organisational performance communication and social media
sponsorship and marketing the impact of sport on society future directions for sport management.
Complemented by a companion website full of additional teaching and learning resources for
students and instructors, this is an essential textbook for any degree-level sport management course.
  principles and practice of sport management book: Profiles of Sport Industry Professionals
Matthew J. Robinson, 2001 The sports field is becoming increasingly complex and multifaceted, and
sports are big business. This is the most comprehensive career sports book available, and a valuable
reference for professors and students alike.
  principles and practice of sport management book: Sport Management Russell Hoye, Aaron
Smith, Hans Westerbeek, Bob Stewart, Matthew Nicholson, 2007-06-01 Sport Management:
principles and applications provides a comprehensive introduction to the practical application of
management principles within sport organisations operating at the community, state, national and
professional levels in club based sporting systems. It presents an international balanced view
between accepted practice and what research evidence tells us about the application of a range of
management principles and practices in sport. Structured in three parts it investigates: The history
of the evolution of sport and the current drivers of change in the sport industry, the role of the state,
non-profit and professional sectors in sport. Core management principles and their application in
sport, highlighting the unique features of how sport is managed compared to other sectors of the
economy. This will include discussion and insight into organisational behaviour, organisational
culture, strategic planning, organisational structures, human resource management, leadership,
governance, and performance management. The future management challenges facing the sport
industry. Each chapter has a coherent learning structure complete with international case studies as
follows: A conceptual overview of the focus for the chapter. A presentation of accepted practice
supported by specific organisational examples at the community, state/provincial, national and
professional level. These organisations will include examples from countries such as New Zealand,
Australia, and the UK. A presentation of research findings from around the globe. A summary of
guiding principles for the focus of the chapter based on a balanced view of practice and research. A
section of teaching and learning resources including a reference list, lists for further reading,
relevant websites, tutorial activity or study questions, potential research questions and online
PowerPoint lecture slides for each chapter. It provides the foundation for introductory sport
management subjects, and is ideal for first and second year students studying sport management
related courses and those studying sport management within business focussed courses, human
movement / physical education courses seeking an overview of sport management principles.
  principles and practice of sport management book: Understanding Sport Management
Trish Bradbury, Ian O'Boyle, 2017-01-20 Sport management is a rapidly developing industry which
continues to grow in size and scope on an international scale. This comprehensive and engaging
textbook offers a complete introduction to core principles and best practice in contemporary sport
management. Adopting an issues-based approach and drawing on the very latest research, it
demonstrates how theory translates into practice across all the key functional areas of sport
management, from governance and leadership to tourism and events. Written by a team of experts
from across the globe, the book explores sport management from a truly international perspective
and looks at all levels from professional, high-performance sport to non-profit and grassroots. With



extended real-world case studies and an array of helpful features in every chapter, it addresses
crucial topics such as: managing organisational performance communication and social media
sponsorship and marketing the impact of sport on society future directions for sport management.
Complemented by a companion website full of additional teaching and learning resources for
students and instructors, this is an essential textbook for any degree-level sport management course.
  principles and practice of sport management book: Sport Management Russell Hoye,
2009 Covering sports management principles from an international perspective, this introductory
text examines the evolution of sport and the current drivers of change in the sports industry, core
management principles and their application in sport, and future management challenges facing the
sports industry.
  principles and practice of sport management book: Contemporary Sport Management 6th
Edition Pedersen, Paul M., Thibault, Lucie, 2019 Thoroughly updated, Contemporary Sport
Management, Sixth Edition, offers a complete and contemporary overview of the field. It addresses
the professional component topical areas that must be mastered for COSMA accreditation, and it
comes with an array of ancillaries that make instruction organized and easy.
  principles and practice of sport management book: Sport Management Russell Hoye,
Aaron Smith, Hans Westerbeek, Bob Stewart, Matthew Nicholson, 2007-06-01 Sport Management:
principles and applications provides a comprehensive introduction to the practical application of
management principles within sport organisations operating at the community, state, national and
professional levels in club based sporting systems. It presents an international balanced view
between accepted practice and what research evidence tells us about the application of a range of
management principles and practices in sport. Structured in three parts it investigates: The history
of the evolution of sport and the current drivers of change in the sport industry, the role of the state,
non-profit and professional sectors in sport. Core management principles and their application in
sport, highlighting the unique features of how sport is managed compared to other sectors of the
economy. This will include discussion and insight into organisational behaviour, organisational
culture, strategic planning, organisational structures, human resource management, leadership,
governance, and performance management. The future management challenges facing the sport
industry. Each chapter has a coherent learning structure complete with international case studies as
follows: A conceptual overview of the focus for the chapter. A presentation of accepted practice
supported by specific organisational examples at the community, state/provincial, national and
professional level. These organisations will include examples from countries such as New Zealand,
Australia, and the UK. A presentation of research findings from around the globe. A summary of
guiding principles for the focus of the chapter based on a balanced view of practice and research. A
section of teaching and learning resources including a reference list, lists for further reading,
relevant websites, tutorial activity or study questions, potential research questions and online
PowerPoint lecture slides for each chapter. It provides the foundation for introductory sport
management subjects, and is ideal for first and second year students studying sport management
related courses and those studying sport management within business focussed courses, human
movement / physical education courses seeking an overview of sport management principles.
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