
illinois sports business conference

illinois sports business conference represents a pivotal event in the
Midwest's sports industry calendar, attracting professionals, executives, and
enthusiasts focused on the business aspects of sports. This conference serves
as a dynamic platform for networking, education, and industry insights,
covering topics from sports marketing and sponsorship to facility management
and athlete representation. Attendees benefit from keynote speeches by
industry leaders, panel discussions, and workshops designed to address
current trends and challenges in the sports business ecosystem. The Illinois
Sports Business Conference also highlights regional sports developments while
connecting local stakeholders with national and global industry perspectives.
This article delves into the conference's key features, its significance in
the sports business landscape, the typical agenda and speakers, and the
opportunities it presents for career growth and business expansion. The
detailed overview aims to provide a comprehensive understanding of why this
event is essential for anyone involved in sports management and business.
Below is a breakdown of the main topics covered in this article.

Overview of the Illinois Sports Business Conference

Key Themes and Topics Covered

Notable Speakers and Industry Leaders

Networking and Career Development Opportunities

Impact on the Illinois Sports Industry and Beyond

Overview of the Illinois Sports Business
Conference
The Illinois Sports Business Conference is an annual gathering designed to
unite key players across the sports industry, including team executives,
marketing professionals, sponsors, broadcasters, and sports agents. It is
recognized for fostering a collaborative environment where participants can
exchange ideas, explore emerging trends, and discuss innovative strategies
that impact sports business operations. The conference typically takes place
in Chicago, a central hub for sports franchises and corporate headquarters,
making it an accessible and strategic location.

Since its inception, the event has grown to include a diverse range of
attendees from collegiate sports administrators to professional league
representatives, reflecting the broad scope of the sports business sector.
Its programming is tailored to meet the evolving needs of the industry,



offering sessions that address both the challenges and opportunities within
sports marketing, media rights, fan engagement, and sports technology.

History and Background
The Illinois Sports Business Conference was established to provide a
dedicated forum for sports business professionals in the Midwest region. Over
the years, it has expanded its reach, attracting national attention while
maintaining a strong local focus on Illinois-based sports enterprises. The
event is often supported by academic institutions, sports organizations, and
business sponsors, emphasizing its commitment to education and industry
advancement.

Organizers and Partners
The conference is organized by a coalition of sports business educators,
industry experts, and professional associations. Partner organizations often
include universities with strong sports management programs, local sports
franchises, and corporate sponsors invested in the sports sector. These
collaborations help ensure the conference content remains relevant,
insightful, and actionable for attendees.

Key Themes and Topics Covered
The Illinois Sports Business Conference covers a comprehensive array of
topics that reflect the current priorities and innovations in the sports
industry. The agenda is curated to address both strategic and operational
concerns faced by sports business professionals.

Sports Marketing and Sponsorship
Marketing strategies and sponsorship activation are central themes, with
sessions exploring brand partnerships, digital marketing, and fan engagement
techniques. Experts share case studies on successful campaigns and discuss
metrics for measuring sponsorship ROI.

Media Rights and Broadcasting
As media consumption habits evolve, the conference dedicates attention to the
negotiation and management of media rights, streaming platforms, and
broadcast innovations. Discussions often include the impact of emerging
technologies such as virtual and augmented reality on sports viewing
experiences.



Sports Technology and Innovation
Technological advancements are transforming sports business operations, from
data analytics and performance tracking to ticketing systems and fan
interaction platforms. The conference highlights cutting-edge tools and
startups that are shaping the future of sports business.

Facility and Event Management
Effective management of sports venues and events is crucial for operational
success. Sessions cover topics like stadium design, event logistics, safety
protocols, and revenue generation strategies through concessions and
merchandising.

Athlete Representation and Contract Negotiations
Legal and financial aspects related to athlete management are also discussed,
including contract structuring, endorsement deals, and career management
strategies for professional and collegiate athletes.

Notable Speakers and Industry Leaders
The Illinois Sports Business Conference attracts a distinguished roster of
speakers from various sectors of the sports industry. These individuals bring
valuable insights based on their extensive experience and leadership roles.

Industry Executives
Executives from major sports franchises, leagues, and corporations often
deliver keynote addresses and participate in panel discussions. Their
perspectives provide attendees with a deeper understanding of market dynamics
and strategic priorities.

Marketing and Sponsorship Experts
Leaders in sports marketing share innovative approaches to brand development,
fan engagement, and sponsorship activation. These sessions often include
detailed examples of successful campaigns and emerging marketing trends.

Academic and Research Contributors
Professors and researchers specializing in sports business and management
contribute through presentations and workshops that highlight the latest



academic findings and industry best practices.

Technology Innovators
Entrepreneurs and technologists discuss the role of new technologies in
enhancing fan experiences and optimizing sports operations, offering live
demonstrations and case studies.

Networking and Career Development Opportunities
One of the core benefits of attending the Illinois Sports Business Conference
is the unparalleled networking opportunities it provides. The event
facilitates connections among professionals at all career stages, from
students to seasoned executives.

Networking Sessions and Social Events
The conference includes dedicated networking sessions, receptions, and
informal meetups designed to foster relationship-building. These events
enable attendees to establish business contacts and explore potential
collaborations.

Career Workshops and Panels
Career development is supported through workshops focused on resume building,
interview preparation, and career pathway exploration within the sports
business sector. Panel discussions often feature hiring managers and
recruiters sharing insights on industry hiring trends.

Internships and Job Opportunities
Many organizations use the conference as a platform to promote internships
and job openings, providing attendees with direct access to employment
opportunities in the sports industry.

Impact on the Illinois Sports Industry and
Beyond
The Illinois Sports Business Conference plays a significant role in
strengthening the sports industry locally and nationally by promoting
knowledge exchange and fostering economic growth.



Strengthening the Local Sports Ecosystem
The event supports Illinois-based sports businesses and organizations by
providing access to cutting-edge industry knowledge and facilitating
partnerships that drive innovation and competitiveness.

Economic Contributions
By attracting participants from across the country, the conference
contributes to the local economy through venue utilization, hospitality
services, and related business activities. It also helps position Illinois as
a center for sports business excellence.

Influence on Industry Trends
Insights shared at the conference often inform broader industry practices and
policies. The event serves as a bellwether for emerging trends, helping
stakeholders anticipate changes and adapt strategies accordingly.

Educational Impact
Partnerships with academic institutions foster the development of future
sports business leaders by integrating conference content into educational
curricula and offering experiential learning opportunities.

Annual schedule attracts diverse professionals

Focus on innovation and technology in sports

Strong emphasis on career development and networking

Local and national impact on sports business practices

Collaboration between industry and academia

Frequently Asked Questions

What is the Illinois Sports Business Conference?
The Illinois Sports Business Conference is an annual event that brings
together professionals, students, and enthusiasts to discuss trends,
challenges, and opportunities within the sports business industry in Illinois



and beyond.

When and where is the Illinois Sports Business
Conference typically held?
The conference is usually held annually in Illinois, often hosted at a
university or a major venue within the state. Exact dates and locations vary
each year and are announced on the official conference website.

Who should attend the Illinois Sports Business
Conference?
The conference is ideal for sports industry professionals, business
executives, marketers, students studying sports management or business, and
anyone interested in the intersection of sports and business.

What topics are covered at the Illinois Sports
Business Conference?
Topics often include sports marketing, sponsorships, sports technology, fan
engagement, event management, sports media, and the economic impact of sports
within Illinois.

Are there networking opportunities at the Illinois
Sports Business Conference?
Yes, the conference provides numerous networking opportunities through panel
discussions, workshops, social events, and exhibitor booths, allowing
attendees to connect with industry leaders and peers.

How can students benefit from attending the Illinois
Sports Business Conference?
Students can gain insights from industry experts, explore career
opportunities, participate in workshops, and network with professionals,
which can enhance their education and job prospects in sports business.

Is the Illinois Sports Business Conference open to
the public?
While the conference primarily targets professionals and students in the
sports business sector, many sessions and events may be open to the public,
with registration required. Specific access details are provided each year.



How can I register for the Illinois Sports Business
Conference?
Registration details are available on the official Illinois Sports Business
Conference website, where attendees can sign up, view the agenda, and find
information on ticket prices and packages.

Additional Resources
1. Illinois Sports Business: The Insider's Guide
This book offers an in-depth look at the sports business landscape in
Illinois, covering key organizations, major events, and influential figures.
It provides valuable insights for conference attendees seeking to understand
the local market dynamics. Readers will find practical advice on networking,
sponsorship, and sports marketing within the Illinois context.

2. Winning Strategies: Sports Marketing in Illinois
Focused on marketing techniques tailored to Illinois sports teams and events,
this book explores successful campaigns and branding strategies. It
highlights case studies from professional, collegiate, and amateur sports
organizations in the state. The book is an essential resource for sports
business professionals aiming to boost fan engagement and revenue.

3. The Economic Impact of Sports in Illinois
This comprehensive analysis examines how sports influence Illinois' economy,
including job creation, tourism, and local business growth. It provides data-
driven insights and forecasts relevant to stakeholders in the sports
industry. Ideal for conference participants interested in the broader
economic implications of sports events and franchises.

4. Leadership and Management in Illinois Sports Organizations
Offering guidance on effective leadership within Illinois’ sports sector,
this book addresses challenges unique to the region. Topics include
organizational culture, team dynamics, and stakeholder management. It is a
valuable tool for sports executives and managers attending the conference.

5. Illinois Sports Sponsorship: Trends and Opportunities
This title delves into the evolving landscape of sponsorship deals in
Illinois, highlighting new opportunities for brands and sports entities. It
discusses negotiation tactics, partnership activation, and measuring ROI.
Conference attendees will gain a nuanced understanding of sponsorship’s role
in sports business success.

6. Fan Engagement and Digital Media in Illinois Sports
Exploring the intersection of technology and sports marketing, this book
showcases how Illinois teams leverage digital platforms to connect with fans.
It includes case studies on social media strategies, mobile apps, and virtual
experiences. The content is especially relevant for marketing professionals
at the Illinois Sports Business Conference.



7. Sports Law and Ethics in Illinois
This resource covers legal and ethical considerations faced by sports
organizations operating in Illinois, including compliance, contracts, and
dispute resolution. It emphasizes best practices to navigate the complex
regulatory environment. A must-read for legal advisors and executives
involved in the sports business sector.

8. Building Community Through Sports in Illinois
Highlighting the role of sports in fostering community development, this book
examines initiatives across Illinois that promote inclusivity and social
cohesion. It discusses partnerships between sports entities, local
governments, and nonprofits. Conference attendees interested in the social
impact of sports will find this book particularly insightful.

9. Future Trends in Illinois Sports Business
Looking ahead, this book identifies emerging trends and technologies poised
to reshape the sports industry in Illinois. Topics include esports,
sustainability, and data analytics. It prepares sports business professionals
to anticipate and adapt to future challenges and opportunities in the
Illinois market.
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  illinois sports business conference: Sports Business Management George Foster, Norm
O'Reilly, Antonio Dávila, 2016-01-08 Sports Business Management will equip students with a
comprehensive understanding of the sport industry. With a focus on management, strategy,
marketing, and finance, the decision-making approach of the book emphasizes key concepts while
translating them into practice. Foster, O’Reilly, and Dávila present a set of modular chapters
supported with plenty of examples, mini-cases, and exercises to help students apply the
decision-making approach to real-world situations. Covering an international array of sports and
organizations – including the Olympic Games, FIFA World Cup, US Major League Baseball, and more
– the book also covers unique topics such as diversity in sport, the impact of technology, and social
media. Rounding this out, the book provides around 50 Harvard/Stanford cases, along with case
notes for instructors. This is an ideal textbook for upper-level undergraduate and graduate students
of sports business and management, fully supported by a companion website featuring PowerPoint
slides, test questions, teaching notes, and other tools for instructors.
  illinois sports business conference: Sport Business in the United States Brenda G. Pitts,
James J. Zhang, 2020-10-11 Sport is big business in the USA. From collegiate sport through to the
professional leagues, the sport industry generates huge revenues, employs thousands of people and
engages millions of fans and consumers. This book offers an evidence-based snapshot of the
contemporary sport industry in the USA. Featuring new research from scholars working across
every sector of sport business, the book covers key topics such as consumer behaviour, sport
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marketing, the development of women’s sport, sport broadcasting, internships, and leadership. It
adds critical depth to our understanding of the sport industry in the world’s single biggest sport
marketplace. Sport Business in the United States offers fascinating new perspectives for
researchers, students and industry professionals. It is important reading for anybody working in
sport management or sport business, whether inside the US or around the world.
  illinois sports business conference: Sports Management as an Emerging Economic
Activity Marta Peris-Ortiz, José Álvarez-García, María de la Cruz Del Río-Rama, 2017-10-05 This
book examines the sports industry as a broad business and economic sector with an enormous
influence on regional economic development. Covering topics such as sports economics, financing
sports organizations, sustainability management in sports, sports tourism and doping among
athletes, this book provides a timely collection of research and best practices in the areas of sports
management and policy. Sports activity is a rapidly growing and evolving industry, offering
numerous business opportunities--from the manufacturing of sporting equipment and activity at
gyms and sports centers to revenue from sporting events and sport tourism. In order for the varied
businesses across the sport industry, whether public or private, to be successful, proper
management strategies and policies must be in place. This includes the knowledge of the industry,
strategic planning, sector analysis, quality management and sustainable (economic and
environmental) use of resources. Featuring case examples from several countries, including Spain,
Turkey, Uruguay, Portugal, and Italy, this volume provides international perspectives on a wide
spectrum of managerial issues across this dynamic industry.
  illinois sports business conference: Highlights in sports management, marketing and
business: 2021/22 Hans Westerbeek, Rochelle Eime, 2023-03-27
  illinois sports business conference: Managing Intercollegiate Athletics Daniel Covell,
Sharianne Walker, 2019-03-07 This practical, comprehensive book combines solid theoretical
concepts with relevant examples, extensive factual information, and important insider perspectives
to help prepare students who are interested in pursuing a career in collegiate athletics management.
The authors' in-depth discussions reveal the inner workings of athletic departments and the
conferences and governing organizations that impact them. Using examples from institutions of
varying sizes and representing numerous conferences, associations, and divisions, Managing
Intercollegiate Athletics, second edition, provides an extensive view of management processes such
as generating revenue to cover expenses; recruiting and its mechanics and regulations; the role of
the conferences and national governing bodies; and academic standards, reform, and fraud. New to
the second edition is an increased emphasis on the impact of division, institution, and department
missions and goals on decision making. The book also includes new discussions of the application of
management functions--including goal setting, decision making, and strategic management--on
intercollegiate athletics at various levels. Adding to the practical nature of the book, and providing
an important critical-thinking component to each chapter, are Practitioner Perspectives. These
contributions demonstrate how and why administrators make and implement their decisions, and
they present creative problem-solving ideas for readers that they can use in their own careers. New
Practitioner Perspectives in this edition provide, for example, an insider's view from an NCAA vice
president, a conference commissioner, and a Division I athletic director. Chapters also feature one
or more Case Studies offering an in-depth look at how institutions grapple with management
challenges. In the second edition, new case studies look at the NCAA's leadership role in the Penn
State University abuse case, the role of the TRAC model to ensure data-based decision making in
terminating the University of Alabama at Birmingham football program, and others. These case
studies and accompanying questions can serve as starting points for class discussion.
  illinois sports business conference: Plunkett's Sports Industry Almanac 2009 Jack W.
Plunkett, 2008 A guide to the business side of sports, teams, marketing and equipment - a tool for
strategic planning, competitive intelligence, employment searches or financial research. It contains
trends, statistical tables, and an industry glossary. It includes over 350 one page profiles of sports
industry firms, companies and organizations.



  illinois sports business conference: Plunkett's Sports Industry Almanac: Sports
Industry Market Research, Statistics, Trends & Leading Companies Jack W. Plunkett, 2007-06
A market research guide to the business side of sports, teams, marketing and equipment - a tool for
strategic planning, competitive intelligence, employment searches or financial research. It contains
trends, statistical tables, and an industry glossary. It includes over 350 one page profiles of sports
industry firms, companies and organizations.
  illinois sports business conference: Principles and Practice of Sport Management Lisa
Pike Masteralexis, Carol A. Barr, Mary Hums, 2008-01-17 Principles and Practice of Sport
Management, Third Edition, provides students with solid fundamental information on what they
need to do to be successful in the sport industry. Updated and expanded, this best-selling text offers
a unique blend of information on the foundations and principles on which sport management
operates as well as how to apply those foundations and principles to the sport industry. The authors,
all well-renowned professors in sport management or sport administration, have produced a text
that is thorough, practical, and lively, and which lays the groundwork for students as they study and
prepare for successful careers in sport management.
  illinois sports business conference: Sports Address Bible , 1996
  illinois sports business conference: Proceedings of the XIV INTERNATIONAL
SYMPOSIUM SYMORG 2014 Aleksandar Marković, Slađana Barjaktarović Rakočević, 2014-06-05
  illinois sports business conference: Sales and Revenue Generation in Sport Business
David J. Shonk, James F. Weiner, 2021-10-21 The ability to generate sources of revenue continues to
be the most important skill for individuals working in the sport industry. Sales and Revenue
Generation in Sport Business With HKPropel Access provides a comprehensive overview of the many
ways in which sport organizations generate revenues, and it teaches students the practical concepts
they will need for success. Going beyond theoretical concepts of sales and sales management, the
authors present an applied approach to revenue generation in sport: the PRO method of sales
(PROspect, PRObe, PROvide, PROpose, PROtect). Students will learn how this proven five-step
process for generating revenue is applicable across all avenues in sport business, including ticket
sales, broadcasting and media revenue, sponsorships, corporate giving and foundation revenue,
fundraising and development, grant writing, concessions, merchandising, and social media. The text
covers how this sales strategy can be applied across the broad industry of sport—from professional
sport and intercollegiate and interscholastic athletics to amateur sport and organizations in
recreational settings—equipping students for meaningful careers with longer-lasting success within
any segment of the sport industry they enter. Throughout the text, themed sidebars provide
examples of industry best practices and successful sales strategies. Case studies in each chapter,
plus discussion questions, enhance the learning experience. Plus, related online learning activities
delivered through HKPropel offer practical interactive scenarios that will better prepare students to
enter the sport industry. Organized by function of revenue generation, each section offers a video,
an interactive scenario activity that can be assigned by instructors, and sales script templates that
may be downloaded and edited for a specific application. Sales and Revenue Generation in Sport
Business is designed to give students the practical knowledge they need to understand the sales
process and how to successfully apply the PRO method of sales. Armed with this foundational
knowledge, they will be better prepared to begin and succeed in a career in sport business. Note: A
code for accessing HKPropel is not included with this ebook but may be purchased separately.
  illinois sports business conference: Contemporary Sport Management Paul M. Pedersen,
Lucie Thibault, 2018-05-03 Contemporary Sport Management, Fifth Edition With Web Study Guide,
provides students with an overview of sport management by presenting extensive discussions of the
foundational aspects of the profession and current topics from the field. The fifth edition continues
to engage students with a full-color format and an integrated web study guide. The text also
discusses the role of social media in revolutionizing the industry and the significance of sport as an
international institution. Students will learn the relevance of legal, sociocultural, historical, political,
and psychological concepts to the management of sport; the professional skills and attitudes of



successful sport managers; and ways in which the globalization of sport continues to affect sport
management professions. One of the top-selling textbooks in the field, the fifth edition retains many
of its popular learning tools for students and also offers several key additions: • Social media
sidebars in every chapter prepare future sport managers to confront some of the unique challenges
and opportunities of this growing phenomenon. • Professional profiles containing a biography, Q&A,
and associated web study guide activity allow students to gain realistic views into the roles of sport
managers. • Enhanced ancillaries include a new image bank and chapter quizzes compatible with
learning management systems to further support classroom instruction and testing. • A student web
study guide now contains more than 171 fully integrated activities to provide opportunities for
real-world application. • A retrospective from cofounding editor Janet Parks illustrating how the
outstanding roster of contributors has been a hallmark of this title from the beginning. The text also
contains a variety of updated learning tools, including international sidebars with associated
activities, a timeline, ethics and critical thinking sections, a running glossary, chapter objectives,
end-of-chapter reviews, and references to help students stay engaged with the material and
understand key concepts and terms. In addition, the web study guide (WSG) contains multiple
interactive learning experiences that assist students in retaining the information. Each chapter of
the text includes several cross-references to the WSG, allowing students to take advantage of the
following features: • Professional profile activities encourage students to test their expectations of
the challenges that sport industry professionals face on a daily basis. • Job announcement activities
demonstrate the skills that prospective employers seek in particular sport settings. • Web searches
point students to the vast amount of information available online. • Portfolio activities help students
reflect on questions related to the critical thinking and ethics sections of each chapter. Upon
completion of the activities, students will have constructed a portfolio of their reflections on issues
they might face as future sport management professionals. • Learning in Action activities help
students understand and apply the concepts covered in each chapter. With 20 chapters written by
44 expert contributors, Contemporary Sport Management, Fifth Edition, begins with an overview of
the field and historical aspects of the industry. Next, the attributes of effective and professional
sport managers and the relevance of managerial and leadership concepts applied to sport
management are discussed. In part II, students learn about the major settings in which sport
management professionals work today, including professional and amateur sport management sites,
sport management agencies, and sport tourism venues. Part III offers information on key functional
areas of sport management, such as marketing, communication, finance and economics, and facility
and event management. In part IV, readers examine current challenges in the profession, such as
issues related to consumer behavior, law, sociology, globalization, and the importance of continuing
sport management research. The updated and enhanced fifth edition of Contemporary Sport
Management offers a varied and dynamic learning package to assist readers in understanding the
many opportunities and challenges in the sport management field. From historical foundations and
future directions to current issues and professional skill sets, this popular textbook continues to
inform and inspire up-and-coming professionals to have a positive influence on the management of
sport.
  illinois sports business conference: The Management of Sport Bonnie L. Parkhouse, 1991
Manuel didactique couvrant les bases du management du sport et plus précidément la comptabilité,
la finance, le droit, la communication, le management et le marketing. Différents auteurs examinent
des domaines d'application. Ciblé plutôt pour les étudiants. Sensibilité américaine.
  illinois sports business conference: Sports Business Resource Guide & Fact Book , 2007
  illinois sports business conference: Illinois Tourism News , 1994
  illinois sports business conference: Sports Address Bible Ed Kobak, Jr., 1996
  illinois sports business conference: Managing Sport Organizations Daniel Covell, Sharianne
Walker, 2013 Now in a fully revised and updated third edition, this book is a student-focused
introduction to sport management. Bridging the gap between theory and practice, the book explores
every key topic, issue and concept in contemporary sport management.



  illinois sports business conference: Cultural Competence in Sports Medicine Lorin
Cartwright, Rene Revis Shingles, 2011 Cultural Competence in Sports Medicine provides
comprehensive information regarding the cultural attitudes, beliefs, and expectations that health
care professionals may encounter in working with athletes and how to modify their professional
behavior accordingly.
  illinois sports business conference: The Business of Sports Dennis R. Howard, Brad R.
Humphreys, 2008-06-30 The sports industry is large, visible, and growing—and it has a huge impact
on society. That's obvious to die-hard fans who not only watch sporting events but buy everything
from balls to ties to paperweights with their favorite team's logo. But even sports haters can't escape
the onslaught of professional sports: They are asked to chip in as taxpayers to build public stadiums,
and their children are, like it or not, exposed to events sponsored by alcohol and tobacco companies,
not to mention the juvenile antics of star athletes. Businesses, of course, take a hit in productivity
when the Olympics—or World Series or Super Bowl or World Cup—rolls around. Yet most of us love
to watch, and play. The Business of Sports takes on this endlessly fascinating behemoth of an
industry to make sense of it all. Yes, sports is big business. How big? Estimates of total annual U.S.
spending on sporting goods and services range from $250 to $560 billion a year, and spending
related to organized sport alone has been estimated at $200 billion per year. And it's getting bigger,
casting an ever-larger shadow over the entire globe. The Business of Sports throws light on the
subject by exploring the business and economic dynamics of the industry from a diverse array of
perspectives that cover the industry's macroeconomic, management, and marketing/promotion
issues. —Volume 1, Perspectives on the Sports Industry, documents the current size, scope, and
magnitude of the sports industry in the U.S. and abroad—including the U.K. and China. It also
examines the importance of the world's most visible sporting events, like the Olympics, and the
impact of sporting events broadcast around the world. —Volume 2, Economic Perspectives on Sport,
takes an in-depth look at the sports industry from an economic perspective. The volume delves into
the inner workings of leagues and teams, covering economic issues from the design of sports
leagues to franchise financial valuations to salary caps to labor relations. —Volume 3, Bridging
Research and Practice, fills the gap between scholarly research on sport and practitioners working
in the industry. Topics include evaluating talent, maintaining managerial efficiency, analyzing
statistical performance indices, and assessing the noneconomic benefits of professional sports.
Business and sports are a potent mix of two of the strongest forces moving our society today. And, as
the stratospheric salaries of professional athletes indicate, the industry is going through major
growth and change. To make sense of it all, it helps to understand the underlying economic
principles driving the business decisions made daily by owners and managers in all corners of the
world. The unique, multivolume format of The Business of Sports allows sports nuts, journalists,
business people, and students to explore the wide variety of issues that fuel the world's crazy
passion for all things athletic.
  illinois sports business conference: Sport & Tourism: A Reader Mike Weed, 2007-10-31
This Reader provides comprehensive coverage of the scholarly literature in sports tourism. Divided
into four parts, each prefaced by a substantial introduction from the editor, it presents the key
themes, state of the art research and new conceptual thinking in sports tourism studies. Topics
covered include: understanding the sports tourist impacts of sports tourism policy and management
considerations for sports tourism approaches to research in sports tourism Articles cover a broad
range of the new research that has a bearing on sports tourism and include diverse areas such as
the economic analysis of sports events, sub-cultures in sports tourism, adventure tourism and
tourism policy.
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